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MMUES are binding because they bind.*
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What : : Z do we live?

RESPONSIBILITY, COURAGE, JOIE DE VIVRE - these and other values

give our company’s culture its own distinet signature. Values shape our actions,
our worldview and our teamwork. They are the goals that we set ourselves and
the starting point in defining our company. They explain our success in the past

and present and lay the foundation on which we will build our future.
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Consolidated revenues
(energy tax deducted)

Cash flow

Income before income taxes
Net income

Non current assets

Equity

Employees

(consolidated companies)

MABANAFT
External sales (in million t)

OILTANKING
Tank capacity (in million cbm)
Throughput (in million t)

12,588
49
206.7
150.2
1,796
1,190

4,076
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17.6
145.9

16,702
65
274.3
199.3
2,400
1,590

9,257

-82
188.0
133.6
1,700
1,038

3,692

17.0
135.7

12,901
-114
262.0
186.2
2,449
1,495
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What : : Z do we live?

RESPONSIBILITY, COURAGE, JOIE DE VIVRE - these and other values

give our company’s culture its own distinct signature. Values shape our actions,
our worldview and our teamwork. They are the goals that we set ourselves and
the starting point in defining our company. They explain our success in the past

and present and lay the foundation on which we will build our future.
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to be made at a chosen time

GOOD DECISIONS

“INDEPENDENT, SOUND AND INDIVIDUAL” is the motto that has
accompanied our continuous, successful development for years now. Informed
planning, bold decisions, self determination and trust are just some of the things

that keep us moving forward.

This mindset led us to a series of far reaching decisions in 2010:

Living your VALUES

Gust Spaepen, who very successfully led Oiltanking's increasingly profitable
international expansion for 6 years, retired in mid 2010 for family reasons. He was
replaced internally by Rutger van Thiel, who joined our group in 2000 and had been

responsible for our expansion in the Far East in recent years.

Christian Flach's successor, Jan-Willem van der Velden, steps up from his position
as Director Trading to head the entire trading organization of Mabanaft.

A family business such as ours, being owned 100 9% by the founding family, needs
dedicated, experienced and active shareholders. In consideration of the fact that
the human lifespan is limited, the family decided to transfer the vast majority of its
shares to the next generation by the end of 2010. It is their conviction that the
event and timing of important changes should always be actively chosen. This early
transfer of shares also gives us time to assist the new generation in managing their
heightened responsibility.

With the above changes | am convinced that we stay what we are - independent, sound

— Wim Lokhorst decided to retire from his position as CEO of Marquard & Bahls by
the end of 2010, which had been known internally for over a year. The nomination

of Christian Flach as his successor came as no surprise.

Wim was CEO at Marquard & Bahls for 7 years, following 10 years as head of
Oiltanking. His dedicated and extremely successful service extended our range
considerably and raised our sustainable profitability to a whole new level.

Wim now moves on to join our supervisory board as of January 1, 2011.

Christian comes from the position of Head of Mabanaft. He too had previously

gained experience at Oiltanking, as well as at corporate headquarters.

Entry

and individual.

Hamburg, May 2011

Hellmuth Weisser Chairman of the Supervisory Board

. HAND down values

“
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FOREWORD

MARQUARD & BAHLS Responsibility, courage, joie de vivre — what is
important to us? What values do we live and practice at Marquard & Bahls? These are
questions that we explore in this year’s annual report because values are important;

not just for every individual and every society, but also to us as a company.

Values connect us. They are both a foundation and orientation in one. They lead us
through good and not so good times. They shape the way we do our business and how
we treat our staff, partners, customers and suppliers. In 2010 they guided us through

a very successful year.

Marquard & Bahls once again performed very well during the last financial year. We
continued to strengthen and expand our core businesses of mineral oil trading and tank
storage. We also significantly built up our aviation fuelling division and realigned our
operations in the renewable energy sector. We are confident in our strengths, have the
courage to make changes and are committed to our core activities. These factors have
contributed to the company's strong position in the markets in which we operate and
set the foundation for long-term future growth.

Foreword Marquard & Bahls

Fﬂnn"'""i is not to preserve the ashes but to pass on the flame.

“
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Foreword

Marquard & Bahls can look to the future with confidence. We owe this to our employees
throughout the world, who contribute to the organization every day with their skills,
know-how and enthusiasm. We would like to take this opportunity to thank them for
their dedication. We also wish to thank the shareholders of our family-owned company
for their support. We benefit considerably from their passion and experience, as well as
from their trust in our business model and course of long-term growth.

Values not only determine our actions at Marquard & Bahls, but also how we perceive
events that occur outside our company and what conclusions we draw from them. In
this respect, the year 2010 was particularly eventful and emotional.

When the "Deep Water Horizon" rig in the Gulf of Mexico sank, we were confronted
by dramatic pictures of the worst environmental catastrophe that had ever occurred
in the USA. For a long time we had the oppressive feeling of there being no promising

way to stop the leaking oil.

At around the same time, the European Union had to put a number of short-term

measures into place in order to stabilize the Euro and ultimately save it as a currency.

As different as these examples of last year's events were, they had one important thing
in common - values played an important role in dealing with them. Responsibility for
the environment, for political and economic stability, and for personal actions in their

own right is of enormous importance for every individual and every society.

However, there were also encouraging developments. The world economy recovered
faster than expected from its worst crisis yet. Engines of growth were first and foremost

China, India and Brazil. Countries in which Marquard & Bahls is also active.

Living your VALUES

The soccer World Cup 2010 in South Africa also added to last year's great moments.
Marquard & Bahls is an international company with headquarters in Hamburg, so natu-
rally we followed the performance of all countries with interest and the German team in
particular. The German national team "only" came third in the end, but the enthusiasm
for the game shown by the young and very multi-cultural team generated tremendous
excitement throughout the world. This all goes to show that it is not just a matter of
being bigger, faster or better than others. Trust in yourself and the team, courage, trying

new ways, and enthusiasm for the cause are important values in life.

Last year, discussion was again heard on the "right" direction to take in relation to
energy. We are convinced of the need for a combination of fossil and renewable energy
in the coming decade, in order to meet growing worldwide demand for energy, and to
ensure intense competition while also promoting climate protection. What is certain is
that fossil mineral oil will continue to be one of the most important sources of energy
in the foreseeable future. There are enough resources of oil. Recent studies show that
global oil reserves today are more than a third higher than predicted twenty years ago.
Therefore, Marquard & Bahls will continue also in the future to be actively involved in

both the mineral oil market and the renewable energy sector.

”

John F. Kennedy

" not now, when? If not here, where? If not us, who?
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Foreword

In early 2011, the energy debate gained a whole new dimension through the effect of
several far-reaching events. The price of oil was driven up by the unrest in northern
Africa and the Gulf and uncertainty as to how the situation would develop in these

oil-rich areas.

The earthquake in Japan resulted in a terrible tsunami which not only devastated vast
tracks of land, killed many people and made hundreds of thousands homeless; it also
resulted in a nuclear catastrophe. The debate on the future of nuclear energy, or rather

the premature end of the atomic age, has gained new momentum.

Of course, these events have raised many questions that need to be resolved. The search
for answers is all about thinking and acting responsibly - and about the question of

what values are important to people.

Marquard & Bahls' business philosophy has always been "“independent, sound, indivi-
dual”. It is a philosophy that says a lot about our value system. Qur independence in
acting and our freedom in making decisions are integral pillars of our success. Entre-
preneurial and individual thinking set us apart. Consistency and straightforwardness
make us a solid and reliable partner, worldwide.

Living your VALUES

We deal respectfully with our employees and fairly with our customers and suppliers.
We take responsibility for our society and the environment. These are values that we
will also practice in future. Not leaving aside, of course, joie de vivre, which also has a

permanent place in our company.

And so we will continue to go our own way, in our own way -

INDEPENDENT, SOUND, INDIVIDUAL

Hamburg, May 2011

Christian Flach Chief Executive Officer Claus-Georg Nette Chief Financial Officer
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LETTER OF THE EXECUTIVE BOARD

MARQUARD & BAHLS Last year, Marquard & Bahls generatedrevenues
of 12.6 billion Euros and achieved a profit after tax of 150.2 million Euros. This

makes 2010 one of our most successful financial years yet.

Our continued success last year was once again supported by a number of key factors.
The spread of risk between Oiltanking's long-term investment business and Mabanaft's
more short-term oriented trading business is a proven combination. Adding to this
are our newer activities, such as Skytanking, natGAS and Mabagas. Furthermore, our
proximity to the markets in which we operate, flat hierarchies and short decision-
making processes work to our advantage. They enable us to recognize developments
at an early stage and seize the opportunities that arise both quickly and flexibly. These
strengths, together with our stringent risk management have steered us safely and

successfully through the crises of recent years, while still allowing for continuous 20 Vi ELAE I [el S A S B U S el Ll STl

growth. It is this proven model for success that we will continue to build on in future. assigns responsibility to each and every one of us and in doing so, puts its trust in

us. The individual grows with this responsibility and thus contributes to the success

of our company.“

RETURN ON EQUITY 2008-2010 (in percent)

Head of Public Affairs, Marquard & Bahls
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Letter of the Executive Board Marquard & Bahls

Living your VALUES

HBVBRB“@B for the past and responsibility for the future is the right attitude

to have in life. Dietrich Bonhoeffer
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Letter

Hand in hand with this goes our sound financial framework. A reasonable capital return,
a good capital base with long-term coverage of borrowing needs as well as sufficient
liquidity are all very important to Marquard & Bahls. Because of this, our level of equity
capital increased again in 2010. It has now almost reached the 1.2 billion Euro mark. As
in previous years, we have taken a conservative approach to financing our business. In
particular, high priority has been given to maintaining sufficient financial liquidity and
this more so than ever in light of rising oil prices. In all, we have created a good basis

for the continuing development of our group.

HOW DID WE PERFORM AT AN INDIVIDUAL LEVEL?

_ OIL TRADING __ 2010 was another good year for Mabanaft, despite difficult
market conditions particularly in international trade. The highest contributions to
the result were made by the wholesale, the end-consumer and bunkering businesses.
Trading volume increased to a total of 20 million tons. The close co-operation of all
Mabanaft subsidiaries optimizes our trading activities. It is our permanent presence
in the markets, our deliberate adherence to physical oil trading and very good logistics

that make Mabanaft a trusted trading partner, worldwide.

_ TANE STORAGE __ Qiltanking managed to record one of its best results
ever last year. This achievement was the outcome of high throughputs and almost fully

rented out tank capacity.

FIXED AND FINANCIAL ASSETS 2008-2010 (in million €)
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of the Executive Board Marquard & Bahls

Living your VALUES

In addition, Oiltanking successfully pressed on with its long-term growth strategy.
While existing terminals were being expanded, new locations were also added, such as
in Panama and the USA. The company is also continuously extending its portfolio of
services. For example, Oiltanking took its first successful steps in the pet coke handling
and storage market with facilities on the US Virgin Islands and in the USA. At the end
of the year, Oiltanking was represented by 71 tank terminals in 22 countries with a total

capacity of 17.6 million cbm.

_ AVIATION FUELLING __ Skytanking is now the largest independent
provider of aviation fuelling services in Europe. Last year, the company managed to
successfully break into the markets of Great Britain, Italy and South Africa. In doing so,
it doubled the number of its locations to 46. Skytanking is now refuelling more than a

million aircraft per year.

_ RENEWABLE ENERGY __ Inthe renewable energy sector we reorganized
our pellet business, incorporating the wood pellets trading segment into Mabanaft
Deutschland at the beginning of 2011. This allows us to offer heating oil and pellets all

under one roof.

_ CONTRACTING __ Running a successful business involves periodically
reviewing your position and making any necessary adjustments. As a result of this, we
ended up selling our contracting business at the end of 2010, because it offered too
little synergies with our core activities.

CASH FLOW 2008-2010 (in million €)
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In 2011 we want to continue along our path of long-term growth. The confidence in our
strengths, the unwavering commitment to our core activities and our strong financial

framework provide a good starting point for this.

will focus on leveraging and consolidating its strong position
as a leading independent importer and wholesaler in northwest Europe. Furthermore,
the company will continue to expand its international portfolio and in particular, its

bunkering business.

will continue to pursue the worldwide expansion of its tank
terminal network. Efforts will mainly be focused on the USA, Panama and India.
Alongside expansion of existing tank terminals, Oiltanking also has a large number of

interesting new construction projects in the pipeline.

expects another good year, especially given that several of its
locations will complete their first full financial year in 2011. It also has various projects

that are both promising and nearing completion.

Marquard & Bahls still operates in the field of

renewable energy and will continue to do so in future.

It is with motivated and committed staff members, a distinct corporate culture and
our long-term oriented growth strategy that we are able to face future challenges with
confidence.

Our special thanks go again this year to our employees, who now number more than
7,000 - consolidated companies 4,076. Their performance has again been outstanding.
We also wish to thank all of our customers and business partners for their much appre-

ciated loyalty to Marquard & Bahls and its subsidiaries.

We look forward to the tasks ahead.

Living your VALUES
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OIL TRADING

MABANAFT For Mabanaft, 2010 was again a good year, despite difficult A
market circumstances, especially in international oil trading. The traded volume

picked up to 20 million tons. Mabanaft’s wholesale, retail, end-consumer and bunker
divisions were the main contributors to the positive 2010 result. Controlled risk

and counterparty management, as well as deliberate adherence to physical oil .
! . ¢ P ”... COURAGE There is a Japanese proverb that says ’'Fall

trading with a strong asset base, have again proven successful. seven times, stand up eight®. Courage is the power to withstand any challenges

and to turn them into opportunities with new horizons - whether in trading or

The dedication, commitment and motivation of the company's employees remain the in everyday life.*
most important pillar of Mabanaft's ability to succeed even in a turbulent market

environment.
Trader, Mabanaft Pte.

EMPLOYEES 2010 divided by regions

— Europe* 0///
— Germany Zf/
— other regions ,7/

LZ;&M // 772 o

*excl. Germany ** consolidated companies

0il Trading Mabanaft
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0il Trading

The oil markets of 2010 proved to be more challenging than in previous years. The
contango structure in both products and crude markets narrowed during the course
of the year. Demand for transportation fuels increased, bunker fuel demand recovered
and global intake of petrochemical feedstocks rose. As a result, stocks were much lower
than they had been in the oversupplied market of 2009.

The gap between supply and demand also narrowed. The more balanced oil market and
lower volatility of oil prices resulted in less physical trading and only limited arbitrage
opportunities across the continents. Refining margins remained low overall. With
the addition of new refining and conversion capacity in emerging markets, European
producers in particular will continue to face difficult market circumstances. The result
of this will be more refinery closures and a carousel of ownership changes.

Compared to previous years, prices of gasoline and gasoil were more or less range-
bound. While gasoline traded in a range of 650 $/MT to 860 $/MT, ICE gasoil hit a low
of 583 $/MT late January and peaked late December at 784 $/MT.

The 2010 financial markets continued to be dominated by uncertainty about the macro
economic outlook, especially in OECD countries. Many European countries such as
Greece, Portugal and Ireland faced liquidity problems, which put pressure on the Euro.

OUTLOOK

In 2011, Mabanaft intends to further capitalize on its strong position in northwestern
Europe as a leading independent importer and wholesaler. It will also strengthen and
diversify its international trading portfolio. Careful monitoring of market develop-
ments will continue so that opportunities can be seized whenever they arise.

Mabanaft

Living your VALUES

Mabanaft's parent company strongly supports its subsidiaries' autonomy and long-
term growth. This strong backing enables Mabanaft to act independently of individual
suppliers and to contribute considerably to securing market liquidity. On this basis,
Mabanaft is able to face the challenges and opportunities of the future with confidence.

INTERNATIONAL TRADING

In 2010, Mabanaft dealt with a challenging environment which offered fewer trading
opportunities. This was due to markets being more balanced, a narrowing contango,
less volatility and less liquidity against the backdrop of increasing costs. Nevertheless,
the companies that trade internationally managed to end the year with a positive result
on the whole. Mabanaft's strategy is to diversify its product portfolio and geographical
presence. This will be key to the ongoing future success of Mabanaft's international

trading division.

EXTERNAL SALES 2004-2010 (in million t)
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For the first few months of 2010,
Mabanaft B.V. was well on track to repeat the good results of last year. However, the
second half of the year proved rather challenging. Nonetheless, most of the floating
storage positions were brought into the market during the first quarter and focus then
shifted back to on-shore storage assets. Of special note is the fact that all products
contributed positively to the company's result, with the main sources of income coming

from middle distillates and gasoline.

Further integration of the carbon trading activities, which started at the end of 2009,
has been successful. A number of carbon projects were undertaken, and additional
projects in Asia, Africa and Latin America are expected to be added to the carbon
portfolio in 2011.

Mabanaft Inc. made the most of what
contango structure there was with its storage position on the East and Gulf Coast.
The subsidiary captured increased distillate export flows to Latin America and Europe
with solid blending margins. Alongside the existing middle distillates business,
a new focus on lighter products such as gasoline, naphtha and LPG is foreseen.
Additional multi-purpose storage in New York has been added, complementing the

company's position in Texas City.

At the beginning of 2011, additional staff members were employed to help further
diversify Mabanaft Inc.'s portfolio of traded products and extend its geographical

presence.

Mabanaft Pte. saw promising
results in the newly established areas of LPG and naphtha. Mabanaft's strategic focus
has been on maintaining regional Asian flows as well as increasing arbitrage trading
activities in western and [or Pacific markets. The team was able to strengthen relation-
ships with their customers and suppliers in Asia and the Middle East. The optimization
of physical movements through its derivatives trading strategies also proved successful.
During the summer of 2010, the company's presence in India was expanded by opening
a representative office. Indian trading is expected to expand further on the back of the

extensive Marquard & Bahls network in the country.

”»

. WILLINGNESS TO HELT

Living your VALUES

Oiltanking Colombia S.A.
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WHOLESALE

_ MABANAFT DEUTSCHLAND The wholesale business
in Germany remains the corner stone of Mabanaft's activities in northwestern Europe.
For Mabanaft Deutschland, the year 2010 ended successfully over the whole product
range. Increased heating oil sales throughout the year contributed to the good result.

This was due to a cold 2009/2010 winter and consequently low end-user stocks.

Mabanaft introduced low sulphur heating oil across the entire German market and
has been able to supply this environmentally friendly heating oil from all its storage
locations. New sustainability criteria related to biofuels and the implementation of E10
gasoline in Germany are on the agenda for 2011. Mabanaft Deutschland extended its
product portfolio by adding LPG during the summer of 2010. In January 2011, it also
added GEE's former wood pellet trading activities to its product range, to take best
advantage of internal synergies through domestic distribution and sales channels.

_ MABANAFT AUSTRIA Mabanaft Austria succeeded in
further growing its overall sales volume. This was achieved with higher throughputs at
its leased storage facility in Vienna and an increased supply to the OIL! service stations
in Austria.

_ MABANAFT HUNGARY Mabanaft Hungary faced a
difficult market environment with the loss of volume from one of its main customers.
In response, its motivated employees worked hard to add new clients and volumes,
leading to good results. This is despite the very negative impact of a new revenue-based
"solidarity" tax introduced in October, with retroactive effect for the full year.

Living your VALUES

_ TIREX PETROL Despite difficult economic and political
conditions in Moldova, Tirex Petrol's activity level rose once again. The company
managed to increase LPG distribution from its filling stations and the newly commis-
sioned LPG terminal. Even though market conditions remained difficult, the company

achieved satisfactory result.

__MABANAFT LTD. Despite pressure on margins in many down-
stream UK portfolios, Mabanaft Ltd. achieved a satisfying result in 2010. The key to this
success was the increase of sales volumes with long-term contracts in a very competi-
tive environment, together with optimized biofuel blending at most storage locations.

In early 2010, Mabanaft Ltd. started the new activity of supplying gasoil to the marine
fuels segment.

2011 will be a crucial year for the future structure of UK's Compulsory Stock Obligation.
In the course of 2011, a new proposal will be brought to Government Treasury to form

an industry-funded agency similar to other European stockpiling agencies.

__ B.W.0.C. Mabanaft's UK subsidiary, B.W.0.C.,
again had an excellent year. In May 2010, B.W.0.C. completed the second sale of their
fuel card customer base, which generated a considerable extraordinary gain. The first
of these sales had taken place in 2007. The ambitious marketing team had already

succeeded in rebuilding a significant volume by year end.

“

PHIGB is what you pay. Value is what you get.

Warren Buffett

0il Trading
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ENDCONSUMER/RETAIL BUSINESS

_ PETRONORD __ Petronord's 20 retail companies in Germany and Austria
are engaged in heating oil retailing, the operation of service stations for commercial
trucking fleets (“pool stations”) and lubricants distribution. In 2010, all activities
under the umbrella of the Petronord group contributed with healthy profitability to its
success. Especially the recovery of the transportation sector resulted in increased
volumes at the company's pool stations. The cold winter in 2010 led to higher heating
oil sales at good margins. The roll-out of Petronord's own lubricant brand "Mabanol" is
on schedule. A further diversification of its product portfolio with base oils and bitumen
distribution has been set up.

Living your VALUES

_ ADVANCE FUELS LONDON __ The core business of Advance Fuels is
distributing heating-kerosene in the southwest of London. In 2010, a cold winter led
to growth in volumes and hence good profitability. Activities to create profits outside
the colder months will be key to future success. With thisin mind, a fuel card division
has already been established. New projects are also underway to diversify the product
portfolio.

_ THOMAS SILVEY BRISTOL __ Thomas Silvey implemented a new bulk
business strategy during the middle of 2010 and a cost reduction program was also
introduced. Sales of heating kerosene during the long winter were good. These factors,
together with the sale of the fuel card business jointly with B.W.0.C., lead to a satisfac-
tory year end result. What is more, the company is confident of a bright future.

_ OIL! SERVICE SsTATIONS __ The OIL! service station business with more
than 250 filling stations in Germany, Austria and Switzerland again performed very
well. Margins throughout the year were stable, although snow and ice led to less
traffic and hence volumes during the winter months. New additions to the network in
all countries have been successfully completed. In addition, an HSSE policy has been

rolled out in order to comply with the latest safety and environmental standards.

”... THRIFTINESS Tome, economy means using resources in moderation and hence getting
the very last bit of solar energy out of agricultural waste material - in the formof biogas,

for example.”

/L)aMifw‘ W Project Manager Biogas, Mabagas

0il Trading Mabanaft
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BUNKERING
The bunker business recovered from its 2009 dip, although the poor financial status

of many shipping companies remains a concern.

_ MATRIX MARINE FUELS Despite these challenging
market circumstances, Matrix Marine Fuels in Houston achieved an excellent result.
Sales volumes in the U.S. Gulf Coast recovered and thanks to a prudent risk and
counter-party management, solid margins were generated. Business development in

the region is ongoing, with several opportunities being investigated.

__ MATRIX BHARAT MARINE SERVICES The group's
second bunkering location in Singapore, Matrix Bharat Marine Services, is a joint
venture between Matrix and the Indian national company Bharat Petroleum. It offers
ex-pipe deliveries of bunker fuels on Jurong Island and in India, as well as barge delivery
services. In 2010, the activities in India were further expanded with additional locations
in Mumbai and Kochi.

_ MATRIX OMANOIL (MXO) A new joint venture in the
Sultanate of Oman between Matrix and Oman Oil Marketing Company was founded
in early 2010. Matrix Omanoil started their operations in the Port of Sohar, offering

bunker fuels to customers by barge and by truck.

Living your VALUES

Mabanaft sees great potential and growth opportunities in the bunkering business.
It therefore plans to further expand its bunkering activities worldwide, with several

promising projects already in the pipeline.

| . ¢

era ace

”... TOLERANCE .. I think tolerance is essential in life. It is something that
extends beyond differences and connects people. For me, tolerance means respect, acceptance
and appreciation of whoever I am dealing with - whether it is employees, customers, friends

or foreigners.*“

%&m—/b AQ:)M% Managing Director, Oiltanking Deutschland
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U*lilll&ﬂsm unlu'ﬁs + the recognition of the inherent dignity and the value

of all people, the development of friendly relations between nations, the belief in the
right of every individual to life, liberty, security of person and education, to the freedom

of thought, conscience, religion and expression, regardless of race, skin colour, gender,

language, religion, political view, origin or wealth ...

These words originate from the Universal Declaration of Human Rights

Locations Worldwide Marquard & Bahls

.. Values unite ...

v, worldwide
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- Mi HUMM] BE'"GS are born free and equal in dignity and rights ...“

Universal Declaration of Human Rights - 1948
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Values and How We PERCEIVE Them

FHI“GS only have the value that we give them.“

Moliére

Values shape our actions; our world view; our coexistence. They
are goals a person, a company and a society set themselves.
There is little else that has such an influence on us and our
behavior and yet is so complex, variable and intangible.

Values can unite and divide; they compete against each other,
are individual and universal, and display similarities and diffe-
rences. Their origins can be moral, philosophical and religious.
They form the framework in which we move and guide our
existence and conduct without being rules.

Recognizing values is a central element in developing our iden-
tity. We learn them from the people we grow up with and they
are such a big part of our character that we naturally base ur
behavior on them - often even unwittingly. They shape our view
of right and wrong.

F“E nﬂflllﬂ_ to live by one’s inner values

and enjoy doing so is true wealth.*

of all peo Manfred P. Zinkgraff
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But the canon of values is not static, eternally valid or immu- | e ]
table. Moral concepts have always been in a state of flux. They ¥

vary according to changes in social conditions or technical

advancesand from generation to generation. Only our question-

ing of values gives them their meaning, makes them come alive.

Values and How They Shape Our I.IVES

99000 K I s S ' N iﬂ in pub11 C places , bacon sand- > Salman Rushdie's response to the question of Western values

. . \ ; : . h h t I | t Ided by the cultural
wiches, disagreement, hip fashion, movies, music, O T S ONG Y TROTE COReEn are moten Y e e
sphere they are rooted in. They are an integral part of a society,

freedom of thought , beau ty, love.” giving it structure, a profile. They are reflected in the rules of a
society, a nation's constitution or a country's judicial system. <.. uUs.
Salman Rushdie In a world where societies, nations and countries are becoming

more and more closely interconnected over great distances
through globalization, contrasts in value perceptions are more
apparent than ever before. At the same time, the bond with each
other makes overcoming these dissimilarities and the resulting
conflicts all-important - for economic reasons if nothing else.
A globalized society needs a system of values that enables us to
live together on an equal footing instead of isolating different

cultures, religions or societies.
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This development gives new meaning to the question of univer- | :
sal values. One possible answer is human rights; they represent ;o 4

a consensus that is intended to create a link between our unlike

value systems without evening out social and cultural diversity.
They form the basis for a global system of values that rests on
the following principle:

Values and E(ONOMY not a Contradiction in Terms

e BESPEGF for life is the basis of all values.®

Else Pannek

Which values does the economy uphold? Is the motivation
Y OAher AlE. 1 SReD, o Jiscussion. behind them merely growth and the pursuit of profit? And do
these values not go against those of society - trust, justice and
sustainability, to name but a few?
Economy and values are often perceived as antitheses, even in <. uUs.
light of the increasing globalization. In actual fact, business and

values enjoy an often strained but inseparable relationship.

»... In the end, all business operations can be reduced to three
words: people, products, and profits. People are in the first place. Unless

vou've got a good team, you can’t do much with the other two.”

Lee lacocca

People come first. After all, that is what business is there for:
people. Not the other way around. Any economic activity would
be inconceivable without them - and without values. For com-
mercial success, reliable employees who think entrepreneurially

are a prerequisite.
of all peo
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Values Have a Place 1in a COMPANY

Companies are a key part of society and thus have to assume
responsibility. They should contribute to solving social and
other problems wherever it is necessary and makes sense.
A company's primary duty however, is to be commercially
successful, secure jobs and provide people with a livelihood.

Responsibility, reliability, courage and a series of other values
have an impact on everything that goes on in a company and
are thus key success factors.

H
IT'S not hard to make decisions when you know what your values are

Roy Disney

“
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But values need to be lived; only then do they have any mea-
ning. This calls for the management in particular to establish a
foundation of trust, delegate responsibility and create leeway
for ideas. On such a basis, positive and constructive teamwork

is born that leads to good results.

F“ Values Are the FUTURE
oo be ethical because it is profitable

[13

is not ethical. But to be ethical is profitable

Norman E. Bowie Now, at the beginning of the new millennium, we find ourselves
at a turning point: no society can guarantee its future by stan-
ding alone any more. Only we will be able to resolve the looming

However, living values does not just mean showing respect . ;
social and economic problems.

toward your own staff but also treating customers and sup- If we do not want to be at the mercy of history, we have to take ce.ous.

pliers fairly and accepting accountability for society and the our fate into our own hands; we have to think for ourselves and

SovHQMmRRE: act responsibly.
Values will play a vital role in this. Even if they vary in form,
their core characteristics will persist. Freedom, for instance,
will remain a highly esteemed value for future generations, with

people taking responsibility for themselves and their actions.

Freedom, responsibility, courage, joie de vivre ...
Values will always be with us - today and in the future.
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TANK STORAGE

OILTANKING continued with its sustainable development strategy
in 2010. The year saw the addition of four new facilities to the Oiltanking storage
network. Two of these facilities, St. Croix (US Virgin Islands) and Corpus Christi
(Texas, USA), proved to be Oiltanking’s first success in a new business segment —
dry bulk storage. New terminals in Port Neches (USA) and Colén (Panama) further

strengthened the presence in the western hemisphere.

The total capacity reached over 17.6 million cbm by the end of the year, spread over

71 terminals in 22 countries.

EMPLOYEES 2010 divided by regions

— Europer 374

— Germany 774

— North America Z&4
— south America L4
~asia SESL

ERbha > Soirr 7,353

*excl. Germany ** consolidated companies

Tank Storage

”... INDEPENDENCE For our customers, independence is a term that

reflects Oiltanking’s business concept - always to offer fair, transparent, reliable and

professional service. For an independent Oiltanker, the interests of customers always

come first. As an internationally operating company, Oiltanking makes a living from the
interaction of many cultures; something which gives special meaning to independence.
Because it 1is only our independent and innovative way of doing things that makes the

successful development of new projects possible.

Country Manager, Oiltanking Panama
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Living your VALUES
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. INBBPE"BBN%E - being true to your principles and ideals, even if it means doing things

differently than most. “

Lukas Gawlok, Trainee, Marquard & Bahls
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__ ANTwWERT __ OQiltanking Stolthaven Antwerp, a 50-50 joint venture with
Stolthaven Terminals BV, performed very well in 2010. Chemical customer activity
continued to be better than expected, which greatly contributed to the facility's good
results. The occupancy rate remained close to 100% and new long-term storage

contracts were signed.

. RESPECT The wood for our pellets under the brand name celsico®

comes exclusively from sustainable sources, and for good reason - out of respect for

forest habitats and our environment.”

Tank Storage

%uf— /M«wiée/u Head of Pellet Trading, Mabanaft Deutschland

Oiltanking

Living your VALUES

__ GuENT __ Qiltanking Ghent performed strongly in 2010. It was the first full year of
operations for the recently expanded 1 million com of capacity. To better accommodate
the increasing throughputs, particularly in gasoline blending, a jetty upgrading project
was initiated and will continue until the end of 2011.

_ TERNEUZEN __ Results of the Oiltanking Terneuzen facility for 2010 were
above those of previous years and almost all tanks were rented out throughout the year.
2010 witnessed changing emission reduction regulations and tighter environmental
standards. Such developments confirm the long-term sustainability of the minimum

emissions model that was successfully implemented at the terminal.

_ AMSTERDADM __ Despite a stagnating gasoline market and lower jet fuel
consumption due to the volcano eruption, Oiltanking Amsterdam produced a good
result. Building of a new biodiesel production facility on the Qiltanking site is under-
way. Oiltanking will provide the storage and basic utility services for the plant and has
already started to construct new tanks and facilities.

_ GERMANY __ 2010 was Oiltanking Germany's best year yet. Storage terminal
throughput was significantly better than planned due to the long cold winter of
2009/2010 with correspondingly high heating oil throughput. Oiltanking Germany
accomplished several important investment projects, including a 130,000 cbm expansion
of jet fuel storage at the Honau terminal.

_ HUNGARY __ The Oiltanking terminal in Budapest again demonstrated good
results. Throughput by railcar is still the most important business for this terminal,
although shipping activities have picked up lately. New business opportunities are

currently being analyzed.
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__ KEOTKA __ Chemical capacities in Kotka continued to suffer from the Russian
chemical downturn. The search for alternatives, in combination with the global reco-
very of the chemical market, promise for a better business environment and improved

results in 2011.

__TALLINN __ Theeconomicdownturn,on top of the rail blockade from Russia into
Estonia, made 2010 a difficult year for the Tallinn terminal. In spite of the complicated
economic and political situation, Qiltanking Tallinn succeeded in maintaining a stable
business. The commercial occupancy rate was 980%.

_ COTENHAGEN __ The Copenhagen terminal successfully started a new flow of
jet fuel to the Kastrup airport for a major oil company. During the year some important
improvements in the HSSE area were accomplished. By securing more structured,
long-term contracts it is envisaged to make the terminal less dependent on market
fluctuations.

DEVELOPMENT TOTAL TANK CAPACITY 2004-2010 (in million cbm)

Tank Storage
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B Tankage

Tankage under construction

Oiltanking
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__ MALTA __ 2010 wasanothersuccessful year for Oiltanking Malta. The terminal's
capacity of 550,000 cbm was fully rented out throughout the year, with contracts being
entered on a long-t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>